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6255 


6378 
6389 
6319 
6229 
6191 
6286 
6267 
6236 
6283 


6296 
6212 
6390 
6377 
6362 
6247 
6362 
6366 
6388 


6243 
6372 
6303 
6393 
6347 
6320 
6318 
6288 
6207 
6209 
6305 
6241 
6203 


6287 
6287 
6333 
6387 
6232 
6386 
6320 
6300 
6300 
6309 
6300 
6356 
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Subject Abstract No 


Message exposure 
Meta-analysis 
Metaphors 
Meter, TV 
Microcomputer programs 
Microeconomics 
Microwave oven study 
Middle response alternative 
Military target market 
Missing values in data 
Mitofsky-Waksberg 
Moderator influence 
Money-refund offers 
Monopoly model 
Mood 
MORI 
MOSAIC 
Mouthwashes 
Multi 

brand purchasing 

Media Research 

model approach 

TV set households 
Multidimensional 

scaling 6217, 

unfolding threshold model 
Multinational 

advertising 

marketing 
Multiple 

choice models 

page exposure 

regression 
Multitrait-multimethod matrix 
Multivariate AID (MAID) 
Museums, marketing of 
Myths 


Names of products 
National Opinion Research Centre 
National Institute of Health Consensus Development Program 


Navy recruiting 

NBD model 

Nerlove-Arrow model 

Nestle 

New 
product development 6261, 
products 6240, 6270, 6296, 
qualitative techniques 
wave values 

Newspaper 
launch 
readership 6280, 6286, 
subscriptions 


6381 
6191 
6196 
6322 
6200 
6378 
6310 
6221 
6362 
6195 
6187 
6290 
6257 
6366 
6227 
6358 
6280 
6248 


6263 
6320 
6205 
6299 


6246 
6202 


6345 
6384 


6205 
6319 
6352 
6217 
6246 
6365 
6305 


6244 
6294 


6190 
6362 
6269 
6342 
6235 


6264 
6394 
6197 
6305 


6370 
6321 
6321 








Subject 


Nielsen, AC 

data 

ERIM 

Price Promotion Model 
Non-response patterns 
Nottingham Evening Post 
NOW Research 
NRS data 
Nuclear power plant study 


Oil company 

Olympia Beer 

Omnibus surveys 

Operational Research Society 
Opinion leadership 

Order effects 

Ordinal data 

Out look 

Own label 


Pack 

test 
Paired 

comparisons test 

depth interviewing 
Panel 

comparisons 

data 

households 
Panels, of business establishments 
Parallel reading 
Parcels 
Parent-adult-child segments 
Parent/child relationship courses 
Parenting 
Pareto/NBD model 
Partisanship questions 
Party identification 
Peanut butter 
Peer group environments 
Pen study 
Penney, J C 
Pensions 
People 

as products 

meters 
PeopleMeter 
Perceptual discriminators 
Personal 

ads 

hygiene 
Personalisation 

hypothesis 

strategies 


6273, 


6371, 


6252, 


6275, 


6322, 


Abstract No 


6188, 


6386, 


6220, 


6259, 


6290, 


6324, 


6350, 


6325, 


6270 
6336 
6273 
6271 
6189 
6321 
6188 
6333 
6221 


6224 
6310 
6387 
6354 
6296 
6221 
6208 
6286 
6265 


6276 
6250 


6198 
6377 


6199 
6326 
6334 
6375 
6319 
6375 
6291 
6292 
6292 
6240 
6352 
6352 
6231 
6290 
6313 
6368 
6357 


6317 
6327 
6328 
6199 


6317 
6189 


6191 
6237 
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Subject 


Personality factor test 
Pharmaceutical markets 
Philosophy 
Piaget 
Picture sorting 
PIN 
Planners 
Poisson process 
Polaroid formula 
Police recruitment campaign 
Policy making 
Political 
attitudes 
campaigns 
candidates 
issues 
opinion polling 6347, 6348, 
tolerance 
Polls See also Political opinion polling 
Poor, study of assistance for 
Pop videos 
Population differences 
POSSE 
Postage 
Power sources 
Pre 
election surveys 
testing 
Preference 
intensity 
models 
ranking 6198, 
space mapping 
Preferences 6227, 
Preferential discrimination abilities 
Presidential election 6350, 
Pressure groups 
Prestel 
Price 6267, 6276, 
awareness 6257, 
competition 
cuts 
dimension 
discrimination 
effects 
insensitivity 
manipulation 
reductions 
service options 
Pricing 6230, 
effects 
experiment 6265, 
policy model 


research 6239, 6261, 6262, 


6264, 
Prior experience 
Private labels 6279, 


Abstract No 


6189 
6386 
6378 
6290 
6329 
6280 
6302 
6240 
6376 
6282 
6339 


6348 
6353 
6189 
6348 
6352 
6294 
6352 
6222 
6299 
6208 
6246 
6191 
6215 


6350 
6335 


6229 
6213 
6199 
6245 
6260 
6199 
6351 
6235 
6188 
6336 
6259 
6279 
6270 
6373 
6260 
6271 
6249 
6243 
6275 
6373 
6268 
6258 
6364 
6363 
6263 
6265 
6231 
6368 





Subject Abstract No 


Problem 
prone consumers 6234 
resolution structure 6312 
Procter and Gamble 6248 
Product 
attributes 6230 
class knowledge 6232 
concept testing 6241 
differentiation 6245 
evaluation 6267, 6381 
failure 6233 
innovation 6243 
involvement 6346 
life cycle 6242, 6337, 6394 
line pricing characteristics 6267 
names 6244 
placements 6387 
positioning 6202 
purchasing 6274 
quality 6269 
related experience 6226 
test 6250 
trial 6313 
usage 6287 
Programme choice 6331 
Promotion 6276 
effects ‘ 6271 
testing 6275, 6325 
Promotional activities 6243, 6334 
Promotions 6270 
Psychographic investigation 6291 
Psychological price 6264 
Psychology 6378 
Public 
agendas 6339 
opinion 6339 
service broadcasting 6323 
Publication effects 6347 
Puffery 6310 
Purchase 
decision cycle 6228 
diary 6325 
intent 6249 
involvement 6232 
Purchasing behaviour 6239 
Q-factor analysis 6291 
Qualitative 
data 6196 
research 6197, 6290, 6291, 6302 
6360, 6377 
Quality 
claims 6311 
differences 6269 


Quality/price relationship 6276 











Subject 


Question 
form effect 
wording 
Questionnaire 
design 
pro-active role 
self-administered 


Race 

of model effect 
Racism study 
Random digit dialling 


Randomised 
response models 
shop situation 

Rating scales 

Rational 
actor theory 
theory 

Readership 
behaviour 
of newspaper 
research 

Reading error 

Rebate proneness 

Recall 


systems 

techniques 
Recency bias 
Recognition 

testing 
Recruitment advertising 
Refusal rates 
Regional 

newspaper 

press 
Regression analyses 
Repeat 

purchase behaviour 

viewing 
Repeated sampling 
Replication 
Researchers, role of 


Resource allocation behaviour 
Respondent selection techniques 


Response 
bias 
functions 
models 
order effects 
patterns 
rates 
scales 
set 


6187, 6221, 


6230, 6247, 


6189, 


6211, 
6240, 


6188, 


Abstract No 


6296, 
6339, 


6188, 


6300, 


6192, 


6232, 
6258, 


6343, 


6190, 


6220 
6222 


6197 
6357 
6362 


6355 
6356 
6294 
6320 
6362 


6210 
6264 
6336 


6297 
6297 
6280 
6319 
6321 
6320 
6319 
6257 
6308 
6316 
6329 
6320 
6221 
6308 
6316 
6362 
6387 


6321 
6282 
6246 


6334 
6327 
6347 
6319 
6377 
6361 
6350 


6316 
6361 
6212 
6220 
6222 
6372 
6218 
6223 








Subject 


Restaurant study 
Retail 
audits 
brokerage firm 
contemplation state 
decision making 
environment testing 
grocery business 
grocery prices 
Image Monitor 
outlet 
penetration 
selection 
Retailer 
image 
search 
Retailers 
Retailing 
in Belfast 
Return postage 
Revealed preference approach 


6252, 


RISC (International Research Institute for Social Change) 


Risk 
aversion 
judgement 
RNAB 
Robust estimation 
Role-play 
Royal Mail Parcels 
Rural resettlement 


Sainsburys 

Sales 
based testing 
effects 
force time 
promotions 
response models 
tests 
-wave technique 

SAMI 

Sampling 


Satisfaction 
Saturday Attention Study 
Saudis, vacation behaviour of 
Scale 

differences 

reversal 
Scaling 


ScanAmerica 
Scanner data 


6217, 


6248, 
6273, 
6325, 


6187, 


6218, 


6270, 
6274, 
6326, 


Abstract No 


6386, 


6272, 
6244, 


6238, 


6259, 


6276, 
6265, 


6341, 


6219, 


6325, 
6271, 
6275, 
6334, 


6206 


6387 
6240 
6228 
6278 
6325 
6279 
6259 
6279 
6205 
6337 
6278 


6279 
6232 
6368 
6284 
6360 
6191 
6366 
6285 
6369 
6206 
6284 
6282 
6195 
6192 
6375 
6219 


6279 


6334 
6335 
6361 
6277 
6336 
6269 
6265 
6273 
6375 
6348 
6347 
6325 
6206 
6331 
6369 


6208 
6266 
6267 
6336 
6326 
6272 
6277 
6388 








Subject 


Scantrack 
Scientific knowledge 
Scottish Health Education Group 
Screen interviews 
Screening exercise 
Search effort 
Sears Roebuck 
SECQUAL 
Segmentation analysis 
Self 
administered questionnaires 
completion questionnaire 
concepts 
image 
interest hypotheses 
reporting 
Selsun Blue Shampoo 
Semantic differential scales 
Semiotics 
Sensitive questions 
Sensory information 
SERPS benefits 
Service 
consumer evaluations of a 
marketing 
personalisation 
Shampoo study 
Shelf space 
Shop classification 
Shoppers' awareness 
Shopping 
attitudes to 
behaviour 


mall intercepts 

malls, transport to 

outlets 

patterns 

process 

style 

trips 
Signal detection 
Similarity judgements 
Simmons 

data 

Market Research Bureau 
Simultaneous equation models 
Singapore, research study in 
Single source data 


Sixteen personality factor test 
Ski weekends 
Small Area Statistics 


Abstract No 


6270, 
6379, 


6206, 6217, 


6232, 
6213, 6239, 6320, 


6273, 6274, 6275, 
6283, 6287, 6320, 
6324, 6325, 6326, 


6274 
6380 
6298 
6188 
6375 
6232 
6368 
6357 
6223 


6362 
6357 
6217 
6246 
6191 
6257 
6310 
6267 
6299 
6210 
6225 
6357 


6237 
6236 
6237 
6310 
6248 
6279 
6259 
6296 
6257 
6368 
6389 
6249 
6213 
6252 
6287 
6278 
6252 
6360 
6316 
6199 


6256 
6287 
6203 
6356 
6281 
6322 
6333 
6343 
6292 
6229 
6282 








Soap 
Social 
change 
class 
research 6219, 
security study 
values 
Sociology 
Sofa-beds 
Soft drinks study 6198, 
Softener study 
Soup 
Source 
credibility 
derogation 
South Africa, survey in 
Spain, marketing research in 
Spearman's rho 
Spending priorities scales 
Split 
ballot experiments 6220, 
cable advertising testing 
panel design 
Sports journalism 
SPSS-PC+ 
STATA 
Statgraphics 2.0 
StatPac Gold 
Status charactersitics theory 
Steady-state buying 
Stick drawings 
Stochastic diffusion models 
Store choice 
Strathclyde University 6298, 
Strawberries 
Structural model 
Subjective welfare 
Suicide study 
SUMMO 
Superiority advertising claims 
Supermarket price lists 
Supermarkets 
Superprofiles 
Superweighting 
Survey data 
Surveys as legal evidence 
Suttons Compound Cream of Ammonia 
Sweden, advertising in 
Symbolic 
actors 
association strategy 
Systat 3.0 


Tape recorded doorstep introductions 
Target Group Index 
Taste 

claims 


tests 6198, 





Subject Abstract No 


6228 


6285 
6286 
6298 
6221 
6346 
6378 
6229 
6255 
6310 
6265 


6231 
6313 
6374 
6386 
6207 
6222 


6221 
6325 
6265 
6370 
6200 
6200 
6200 
6200 
6317 
6269 
6197 
6214 
6279 
6307 
6211 
6203 
6239 
6295 
6320 
6310 
6230 
6259 
6280 
6348 
6195 
6376 
6251 
6344 


6297 
6344 
6200 


6192 
6256 


6311 
6199 
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Subject 


Taylor Nelson City Panel 
Taylor Nelson 
TCA 
Tea 
Technological environment 
Teenagers 
Telemarketing 
Telemeter 
Telephone 
campaign 
company 
interviews 
polling 
research 


sample bias 
sampling 
surveys 
TELERIM 
Telescoping 
Television Opinion Panel 


Tennessee Self Concept Scale 


Tesco 
Test marketing 


Testsight 
TGI 
Lifestyle Statements 


Thematic Apperception Tests (TAT) 


Theory tests 
Thermal infrared 
Third world countries 
Thompson, J Walter 
Threat 
Time 

availability 


of-use pricing experiment 


use 

Toaster ovens 

Tolerance items 
Tomatoes 
Toothpaste 

Topic differences 

Toxic waste study 
Tracking 

study 

Trade 

-off pricing research 

promotions 
Trademark litigation 
Trait Anxiety Inventory 
Transactional analysis 
Transferability concept 
Transportation modes 


6390, 6391, 


6188, 
6320, 6390, 


6293, 


6259, 
6250, 6273, 


Abstract No 


6392, 


6339, 
6391, 


6353, 


6270, 
6275, 


6286, 


6289, 


6248, 


6275, 


6291, 


6371 
6285 
6279 
6265 
6243 
6332 
6393 
6274 


6342 
6189 
6350 
6348 
6392 
6393 
6348 
6187 
6362 
6270 
6194 
6323 
6218 
6279 
6343 
6325 
6271 
6287 
6289 
6292 
6381 
6328 
6219 
6384 
6294 


6232 
6364 
6321 
6229 
6294 
6199 
6253 
6189 
6339 
6343 
6335 


6263 
6275 
6376 
6218 
6299 
6213 
6213 








Subject 


Travel 
agents 

Trial 

Triangle test 

Triangulation 

Try scale 

TSB 

TV 
ad testing 
advertising 
audience measurement 
audience research 
commercials 
costs 
liking of 


viewership 
Typewriters 


Ulster Museum 

Ultrasonic sonar system 

UMIST 

Unemployed 

Union recognition 

Unit trusts 

University of Strathclyde 

UPC scanners See also Scanner data 
Urban regeneration 

US 


advertising 

armed forces 

made in 

scanning systems in 

telemarketing in 
User satisfaction 


Vacation market 
VALS profile 
Values 
Video cassette recorders 
Viewer Response Profile 
Viewership patterns 
Visitor numbers 
Visual revolution 
Volkswagon 
Voters' preferences 
Voting 

behaviour 

study 


Abstract No 


6240, 6256, 
6289, 
6274, 
6312, 6332, 
6322, 


6304, 6329, 6335, 


6273, 6274, 6326, 
6330, 


6298, 
6273, 


6343, 6344, 


6270, 


6243, 
6229, 6232, 6283, 


6348, 
6350, 6351, 6352, 


6287 
6369 
6276 
6198 
6196 
6266 
6358 
6189 
6335 
6334 
6388 
6328 
6344 
6283 
6330 
6331 
6325 
6232 
6332 
6327 
6339 
6267 


6365 
6328 
6259 
6293 
6235 
6358 
6307 
6274 
6360 


6346 
6362 
6389 
6274 
6391 
6206 


6369 
6287 
6384 
6322 
6329 
6275 
6347 
6299 
6223 
6351 


6349 
6353 





Subject 


Walker Research National Calling Center 
Warner model 
Weight testing 
Weighting schemes 
Welfare 
Within vitamins 
Women's clothing 
Word-of-mouth advertising 
Wording 
differences 
effects 
Working women 
Wristwatch 


Yorkshire TV 
Youth market 


Abstract No 


6189 
6210 
6334 
6348 
6222 
6329 
6356 
6369 


6222 
6221 
6289 
6253 


6283 
6332 





